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ABOUT WWI
Whistling Woods International (WWI) is Asia’s premier Film, Communication and
Creative Arts institute. Founded by one of India’s leading filmmakers – Subhash
Ghai, WWI is one of the largest and best media institutes in the country.
WWI offer courses that vary in duration from 1 year to 4 years catering to all major
verticals of the Media & Entertainment industry, namely Acting, Animation,
Cinematography, Direction, Editing, Game Design, Music Production &
Composition, Producing, Production Design, Screenwriting, Sound Recording &
Design, Visual Effects, Media Management Event Management, Sports & Esports
Management Fashion Design and Visual Communication Design. All the courses
are accredited by Rajiv Gandhi National Institute of Youth Development (RGNIYD).

VISION
To create a state-of-the-art institution that sets new standards of
world-class education in film, communication and creative arts.

MISSION
Benchmarking quality, inspiring innovation, encouraging creativity
and moulding minds, by leading from the front in the field of film,
media and entertainment education.

SUBHASH GHAI
FOUNDER & CHAIRMAN
Subhash Ghai is a globally renowned filmmaker having directed 19
films over a four decade career, with 14 of them being blockbusters.
Recipient of many national and international awards; he has also been
honoured by the United States Senate. He has been a former
Chairman of the Entertainment Committee of the Trade body, CII and a
member of FICCI, NASSCOM, TiE Global and its alliances. He has
been invited to address various forums and seminars on corporate
governance and the growth of the Media & Entertainment industry
globally and in India. Currently, he is the Chairman of Media &
Entertainment Skills Council (MESC).

MEGHNA GHAI PURI
PRESIDENT

Meghna Ghai Puri has been involved in setting WWI up
since its inception in 2001. A Business Management
graduate from Kings College London, University of
London, she also spearheaded Marketing &
International Distribution activities for India’s leading
production & entertainment company, Mukta Arts Ltd.
At WWI, she has spearheaded the launch of several
schools in the field of Film, Communication & Creative
Arts. These schools offer degree, post-graduate &
diploma programmes in Film, Animation & Game
Design, Acting, Media & Communication, Fashion
Design, Visual Communication Design, Music & Event
Management. In 2013, she was awarded with the
prestigious Honorary Fellowship by UK’s Bradford
College for her contribution to Media Education. She
was also awarded with the ET Best Education Brands
of India 2019 for her contribution to the field of
education in cinema. She was felicitated with the
Times Leading Icon 2021, presented by the Times
Group, appreciating and acknowledging her role as a
contributor towards ‘Excellence in Media & Creative
Arts Education’.

FACULTY
Our faculty body comprises of leading industry professionals and instructors from renowned global film
schools and is augmented by a body of highly successful guest faculty.

Oindrila Purohit
Programme Lead
Oindrila Purohit is an entrepreneur, children’s author, and communication
coach. An alumna of the Xavier Institute for Communications, Mumbai, she
has over 20 years of experience in enter tainment PR, corporate
communication, internal communication, international marketing, and content
creation. She began her career with PR agencies where she successfully led
campaigns for television channels, telecom companies, and consumer
brands. She also spent 7 years with HDFC Ltd. in her role of Corporate
Communication. As an entrepreneur, she creates live content and experiential
events for children. She has been teaching for over 12 years in various media
colleges.

Meenakshi C V
Faculty – Media & Communication, WWI School of Media Management
Meenakshi C V is a seasoned brand professional with over 15 years of
experience in advertising with leading agencies like JWT and Ogilvy and
qualitative research with UnLtd. She is a postgraduate from Sydenham
Institute of Management Studies, Research and Entrepreneurship (SIMSREE)
with a specialisation in marketing. She is also a social entrepreneur and works
in the space of financial literacy for women. She also works as a strategy
consultant with a renowned advertising agency.

Utkarsha Kotian
Faculty – Media & Communication, WWI School of Media Management
Utkarsha Kotian has worked as a reporter and a consulting editor for leading
national dailies and has been an interpreter and translator on multiple
international projects. She has a varied academic background that spans the
fields of journalism, literature, English language teaching and comparative
mythology. Her research interests and publications lay in the field of gender,
public policy, and narratives surrounding welfare and politics.

Laili Dutta
HOD – Media & Communication, WWI School of Media Management
Laili Dutta is an independent documentary filmmaker, musician, and a media
trainer with over two decades of experience. An alumna of Lady Shri Ram
College & MCRC Jamia, she started her career with NDTV. She has taught &
held media workshops in some of the most prestigious institutions like IP
College for Women, Delhi University, Times School of Journalism, Lady Shri
Ram College and NDTV Indiacan. As a consultant, she has also trained senior
level television producers in international channels like Astro Awani, Malaysia
and ITV Bangladesh.

Anagha Mayekar
Faculty – Photography, WWI
Anagha Mayekar specialised in Portraiture Photography, Visual Storytelling,
Food & Architecture, Anagha Mayekar is a graduate from the first-of-its-kind
photography school called The One School Goa. She is a freelance Wedding,
Portrait, Food & Travel photographer based in Mumbai and a visiting faculty at
Whistling Woods International.

Jewellyn Alvares
HOD – Fashion & Costume Design, WWI School of Creative Arts
From being a renowned Fashion Designer to an expert in designing Couture,
customised bridalwear and more, Jewellyn Alvares, is a man who dons many
hats. For more than 2 decades, his speciality in bridalwear, under the brand
name ‘Jule Bridal’, has made him an expert in finer nuances. In 2018, at the
Lakme Fashion Week, he launched his menswear line under the eponymous
label, Jewellyn Alvares. He is also a trained footwear designer and his creative
repertoire has been seen in international brands like Catwalk and Pavers
England, to name a few.

MASTER CLASSES
Abhinav K Srivastava
Chief Operating Officer, SPAG Asia & DYellowElephant
Abhinav is the Chief Operating Officer for SPAG & DYE brands. He was featured
in the exchange4media’s list of 20 communications professionals to watch
out for in 2021.
He has enriched experience of public affairs, business development, corporate
strategy, CSR, financial & investor relations, crisis management and digital
communications. He has been leading integrated marketing and
communications strategies across sector clients. He has previously been a
part of leadership teams at AvianWE, Edelman India, Comma Consulting and
Rediffusion Y&R in a career spanning nearly two decades.

Gitika Saikia
Culinary Specialist, Gitika’s PakGhor
Gitika Saikia is a former public relations and communication professional,
who quit her successful career in pursuit of her dreams of becoming a chef.
As a native of Assam, she tapped into her own culinary roots and founded
Gitika's Pakghor. Over the years, she has not only elevated authentic home
meals to culinary levels, but also has been instrumental in creating immense
awareness about North Eastern cuisines. She is a thought leader of her
industry, with an authentic social media voice and, a unique industry identity.

Tarunjeet Rattan
Managing Partner, Nucleus PR
Tarunjeet Rattan started her Public Relations career in Mumbai and has
worked with some of the top premier agencies in the country where she
spearheaded several national level projects and handled the public relations for
various MNCs spread across sectors. After winning numerous accolades
from clients and seniors for her work she joined the Publicity Division of Star
India Pvt Ltd and worked on five channels before deciding to take the plunge
into the world of entrepreneurship. She co founded Nucleus PR and is currently
the Managing Partner at the firm.
In her 19 years of experience in the profession she has worked across verticals
that includes entertainment, media, consumer and FMCG, hospitality,
healthcare, start ups, technology, lifestyle, non profit organisations and
automobiles.

KEY HIGHLIGHTS

Certification
WWI Online Weekend
Course in Personal Branding

Financial aid
Pay in easy 3 EMIs

Masterclasses
Conducted by renowned
professionals

Learning
Create own personal brand
manual

COURSE OVERVIEW & STRUCTURE:
This is an online weekend Personal Branding course, which will be conducted 15 Weekends over 3
months. Each Saturday class will be from 10am to 5pm & Sunday 10am to 1pm.
During the course, participants will learn how to create and maintain a successful personal brand,
how to establish a thought leadership position, and how to leverage the digital media to communicate
a synergised personal identity.
The course is centred on the applied learning approach. At the beginning of the course, each
participant is expected to identify a real case that they would like to work on through the entire course
duration. The learning gained through classroom sessions, discussion of theories, case studies and,
the sharing by industry professionals, is then applied to their selected case.
There will be several cooperative learning opportunities and scope for group work; however, at the
end of the course, each participant will create their own personal brand manual and a ready-to-apply
strategy template.

COURSE OBJECTIVES:
The course aims to empower participants with the knowledge and skills needed to develop a
personal brand in sync with one's personality, lifestyle and, interests in the virtual world. The
workshop approach of the course ensures hands-on learning, and the practical work is guided by
new age theories. The course infuses industry knowledge through expert interactions and
masterclasses.

COURSE FEATURES & HIGHLIGHTS:
Guest Faculty & Masterclasses:
The key program highlights are:
a)

Creating a personal brand manual

b)

Creating a credibility building strategy template

c)

Identifying an authentic thought leadership positioning

d)

Skill building for effective in-person interactions through online mediums

Assignments:
a)

Creating a Personal Press Kit

b)

Social Media Thought Leadership Strategy Deck

c)

Creating a List of Personal Blog Ideas & Writing 2 Sample Blogs

d)

Personal Publicity Strategy through Earned Media

Readings and References:
a)

Influence: The Psychology of Persuasion by Robert B. Cialdini

b)

The Storyteller's Secret by Carmine Gallo

c)

Personal Branding for Dummies by Susan Chritton

d)

The Tipping Point: How Little Things Can Make a Big Difference by Malcolm Gladwell

CURRICULUM:
These modules will run parallelly with each other to help the students in better understanding
of personal branding.

Module 1: Understanding Personal Brand Creation
A personal brand is different from a business brand. It is important to understand the elements that
go in creation of a personal brand image. How does one identify what is or should be their personal
identity? Why create an authentic brand voice? How to align individual brand image with the real
larger business goals?
*Continued

Module 2: Thought Leadership
The virtual world is filled with cluttered voices, each seeking maximum audience attention. To stand
out in this crowded sphere and be heard, one needs to develop a unique and authentic voice. This
module creates skills to conduct a social footprint study and a personal share of voice report;
leading participants to delve deeper into the Thought Leadership Strategy and, learn how to use it
for establishing a unique industry positioning.

Module 3: Science of Persuasion
Having the ability to persuade audience is an art, but there is a science behind this art. This module
focuses on understanding the science of persuasion and, the art of creating a strategy that elevates
a personal brand to meet the desired objectives.

Module 4: Content Strategy for Personal Branding
Content is the tangible proof of one’s expertise and authority in the industry. Authentic content that
is in sync with the desired image is the key to building a successful personal brand. This module
delves into the strategy of content creation and content sharing; art of writing blogs and posts, use
of podcasts and reels, and the use of fashion and imagery in building an authentic online voice.

Module 5: Credibility & Reputation Building
Credibility and Reputation are two significant pillars of personal brand building. Earning news
media mentions, featuring in organic content, being invited at industry forums, winning awards,
are all parts of the gaining credibility and reputation building. This module explains the mechanics
of garnering publicity and, teaches how to formulate a credibility enhancing strategy through
earned media.

ENTRANCE PROCESS
Along with the online application form, participants would need to submit a Statement of Purpose
elaborating on why they want to enrol for this program and, how this program can benefit their career.
Based on the information provided in the application form and, the statement of purpose, candidates
will be shortlisted for an online in-person interview.
Email the above to virtualacademy@whistlingwoods.net

ADMISSION
& FEES
COURSE FEE:

40,000

Eligibility Criteria: 18 + years of age

FEE STRUCTURE:
Full Course Fees of Rs 40,000/- (GST incuded) in one lump sum payable to
“WHISTLING WOODS INTERNATIONAL LTD.” via NEFT / Online Payment Gateway.

OR
Full Course Fees of

Rs 40,000/- (GST incuded) can be paid in

two instalments as below:
On Registration: Rs

25,000/- & before program commencement Rs 15,000/-

EMI options through our finance partners - FinancePeer or Eduvanz

COURSE FEATURES:
Course Duration:

Learning Structure:

Accessibility:

3 Months

Online Weekend Course

PC, Mobile

Access Period:

Mode of Instruction:

1 year

English

